
Case Study: 

Girl Talk Art 

Results 
• Features reached 216,000 listeners generating over 1,779,000 

impacts 
 

• 2,280 pageviews for GTA content on funkidslive.com 
 

• 1,524 entrants with an average of 57% opt-ins across the two 
competitions 
 

• 218 people sent direct to the Girl Talk Art website 
 

•  Features downloaded online 2,077 times 

Campaign 
• Girl Talk Art wanted a creative campaign that would engage 

listeners with the magazine and clearly highlighted its offering. 
 

• We created a series of 5 features each a Girl Talk Art Creative 
Tip, from using Pompoms as Fashion Accessories to easy ways 
to decorate your bedroom 
 

• Played 5 times per day for 4 weeks, as well as available to 
download online 
 

• 2 x Multi-platform Competitions 
 

• Extensive online activity with further creative tips 


